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The Decision & Why 
For the past four years, most of you have taken part in the extensive consultation and 
deliberation process surrounding a potential college name change. Sound rationale has 
come forth in support for and against the change. After consultation with many 
internal and external college wide groups, two primary points surfaced and solidified 
the decision not to recommend a name change to the Minnesota State College and 
Universities Chancellor or Board of Trustees. First, due to the stateõs fiscal crisis, the 
Trustees have clearly stated that the options to restructure part(s) of the system are on 
the table for consideration. Governor Pawlenty has the stressed need for MnSCU to 
better define centers of excellence to reduce institutional crossover. Therefore, if 
Anoka-Ramsey becomes involved in any restructuring, it would be imperative to 
include any additional constituents in a name change decision. Second, any spending 
of tax-payer dollars is being scrutinized more closely today than ever before. Clearly, 
the college would need to allocate funds to fully communicate a name change. In 
Anoka-Ramseyõs case, this may appear as non-essential spending since there is no 
mission change or consolidation taking place. After careful consideration, itõs clear 
that the risk of negative publicity due to the perception of frivolous spending 
outweighs potential benefits of a name change. Our focus will remain on protecting 
our reduced resources to provide the best academic offerings for students. 
 

Thank You 
I sincerely appreciate the thorough process undertaken by the members of the two 
committees and all of you who worked on the name change process. I know this was a 
difficult project to be a part of since there are many emotional attachments to our 
collegeõs name. Please know that you have made a lasting, positive impact on the 
college! The process that you moved all of us through provided the platform for 
employees on both campuses to come together and gain a better understanding of one 
another. Today we can definitely say that we are not as different or as far apart as we 
were when we started this process. In addition, the community has increased 
engagement and become more aware of Anoka-Ramsey Community College. The name 
change dialog became a hot topic at community gatherings like Rotary meetings, 
Chamber events and strategic planning sessions.  We were also able to capitalize on 
the process by garnering the mediaõs attention. 
 

SPECIAL THANK YOU TO COMMITTEE MEMBERS: Amy Ballard, Maria Barlage, Bill 
Breen, Bonnie Boese, Lynnette Brambrink, Robert Breitbach, Anna Driscoll, 
Evelyn Gedde, Mary Jacobson, Charlotte Lindahl, Tom McCarthy, Mary Raeker-
Rebek, Deidra Peaslee, Juanita Peterson and Katie Vaccari. 
 

Whatõs Next? 
The college is extremely busy moving into Fall 09 under tight budget constraints, yet 
increased enrollments. Thank you to all staff who are working extremely hard to 
facilitate the start of the semester! I look forward to presenting the State of the College 
to faculty on Aug. 20 and staff on Sept. 14. 

Name Change News and Special Thank You  

Coming Soon 
 

New Web Site! 

 
http://arccsitecore.anokaramsey.edu  

 

Check it out!  
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College Welcomes New Academic Advisor  
Anoka-Ramsey Community College recently 
welcomed Carly Andersen as a new Academic 
Advisor. In her new position, Carly will assist and 
advise students through their education process at 
Anoka-Ramsey and their specific degree program 
requirements.   
 

Located primarily at the Cambridge Campus, Carly 
received a bachelor is arts degree in English and 
Spanish Studies in 2005 from the University of 
Minnesota-Twin Cities and a master of science in 
Education: Student Affairs Administration from the 
University of Wisconsin-La Crosse in 2009. 
 

Prior to coming to Anoka-Ramsey, Carly worked at the 
University of Minnesota College of Liberal Arts with 
DARS reports and had an opportunity to work with 
the transfer student population. She also served as a 
graduate assistant working with pre-health science 
students at University of Wisconsin-La Crosse. 

òI came to Anoka-Ramsey for a wide variety of 
reasons,ó Carly says.óI was looking for an opportunity 
to advise students and I have always wanted to work 
at a community college dedicated to working with the 
needs of the surrounding community. At Anoka-
Ramsey, I was able to 
find both!ó 
 

A resident of St. Paul, 
Carly hopes to 
c o n t i n u o u s l y 
challenge herself and 
i n c r e a s e  h e r 
knowledge base to 
become a better 
r e s o u r c e  f o r 
students.   
 

Welcome, Carly! 

Introducing & Testing New Brand Package for                                        

Anoka -Ramsey Community College  

Marke t ing,  Pub l i c 
R e l a t i o n s  a n d 
Recruitment teams have 
deve loped  Anoka-
Ramseyõs next moves in 
terms of branding, 
marketing, advertising 
and public relations. The 
package is in the testing 
stages, and students, 
alumni and college 
employees are providing 
feedback. The response 
has been overwhelmingly 
positive and we will 
continue to adjust as 
constructive ideas come 
forward. 
 

Please note that the 
brand package is not 
meant to define or 
redefine the college. The college has already set the 
definition through mission, strategic goals and how 
we all take part in working with students.  
 

The goal of the brand package is to represent the 
essence of Anoka-Ramsey Community College and set 
the tone for how others will perceive the college. The 
refreshed design contains river themes that enhance 

the collegeõs image as a 
steady, continuous force 
that flows in and out of the 
lifecycle of the students and 
the communities we serve. 
The colors and style are 
vibrant, clean and energetic 
which will allow our 
distinguished presence to be 
known throughout the 
academic community. [See 
the attached logos from old 
to new.] In addition, a new 
college seal is being 
developed to represent the 
collegeõs more traditional 
themes. 
 

The implementation of a 
new package will phase into 
our normally scheduled 
publications and printing so 

there will not be additional costs. Some people have 
asked about new signage: The two campuses are in 
need of new signs, and since the college name is not 
changing we can purchase new signs as needed 
instead of all of them at one time. More information 
regarding implementation will be made available once 
the designs are complete. 


